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Search Engine Optimisation Checklist


This checklist has been put together to help you ensure that you have the basics of SEO implemented correctly.

NOTE: SEO is a long term strategy, and requires regular, concentrated attention in order to succeed.


1) 1 Research
1) Themes

Have a theme for each page of the website.  Select 2 phrases that will be the ‘focus’ for optimisation of each page.
2) Meta Tags

Title – The most important tag, should have approx 3 – 9 words, with the 2 ‘theme phrases’ towards the front.
Description – Should have approx 3 – 9 words, with the 2 ‘theme phrases’ towards the front.  Needs to also be a ‘hook’ to encourage the user to click.
Key Words – Not currently recognised by Google, but should still be included, can have upto 3 – 9 words, including the 2 ‘theme phrases’ towards the front.

3) Clean Code

Have External CSS & JavaScript (not contained within each site page)
Have W3C compliant coding (check here - http://validator.w3.org/)
Correct HTML coding (e.g. utilising positional CSS)

4) Content
Add new pages into the website (based upon new ‘theme’ phrases)

Regularly update / amend content

5) Links

Obtain as many ‘high quality’ (google page rank 3 & above), inward links to the site as possible

Link internally between pages using ‘theme phrases’ 
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